Video Creative Brief ﬂé minifridge media

Complete this before briefing your production company. & oUW

Project Name Brand / Company Date & Version

01 — PROJECT OVERVIEW

Project Overview
What is this video and why does it need to exist?

Primary Goal
One specific outcome. E.g. '‘Generate demo requests from agency decision-makers.'

02 — AUDIENCE & MESSAGING

Target Audience
Who is watching? Where are they in the buying journey? What problem are they solving?

#1 Key Message
The single most important takeaway from this video.

Supporting Messages (up to 3)
Additional points you want the viewer to remember.

03 — CREATIVE DIRECTION

Tone & Style
E.g. conversational, cinematic, bold, warm, documentary. Use 3-5 descriptors.

Visual References
Links to 2-3 videos you like. For each, note what specifically works (pacing, colour, music, etc.).



04 — DELIVERABLES & FORMATS

Deliverables
Number of videos, lengths, aspect ratios per platform. E.g. 1 x 2-min 16:9 main cut + 3 x 30-sec 9:16 social cuts.'

Technical Specs
File format, resolution, subtitle/caption requirements, platform specs.

05 — BRAND ASSETS
Confirm assets ready to send with this brief:

m Logo (vector / SVG / Al) m Brand colour palette
m Fonts / typography guidelines m Brand guidelines document
m Existing footage to incorporate m Music direction / restrictions

Notes on brand assets

06 — TIMELINE, BUDGET & APPROVAL

Hard Launch Date
The date the final video must be live. Note if this date is flexible.

Key Milestones
Script approval, shoot date, rough cut, final delivery.

Budget Range Max Revision Rounds

Final Approver
Name and role of the one person with final sign-off authority.

How will feedback be submitted?
E.g. consolidated doc, shared folder, email, review tool.




07 — ADDITIONAL NOTES

Anything else the production team should know?
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